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Gagnadflun -

Gagnaotflun snyst um sofnun a helstu télum
0g steeroum ferdapjonustu og feroamala.
Byggt a peim verda til visar og myndir sem
syna proun mala
 Daemi:

— Talning Feroamalastofu i flugsstéainni

— Gistinattatalning Hagstofu Islands

— Gerd hlidarreikninga Hagstofu Islands

— Kortavelta

— Seld flugseeti og saetanyting



|C Recae o -
pjonusturannsoknir - s

Ra0gjof og pjonusturannsoknir snda ad urvinnslu
peirra gagna sem aflad er. bpa er unnid meo
fyrirliggjandi gogn og pau sett saman a nyjan hatt
eoda rynt i visa til ad svara spurningum sem brenna
a greininni i daglegri 6nn.
,LEf haegt er ao orda spurningu liggur
svario idulega fyrir"
 Daemi:
— Verkfraedistofur

— Endurskodunarfyrirteeki
— Radgjafafyrirtaeki
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Fraedirannsoknir snua ao ryningu
fyrirliggjandi gagna og tulkun peirra 1 leit ad
spurningum eoda leit svara vio spurningum
sem greinin hefur ekki spurt ad enn. bessar
rannsoknir ryna einnig forsendur
gagnaosflunar og aofero peirra

 Daemi
— Ryni hlidarreikninga Hagstofu islands
— [targreining gagna Ur spurningakénnunum
— Styrktar rannsoknir freedafolks
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Heildarfjoldi gesta a sveedi...
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Gistineetur 1998-2013 &
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Tafla 1: Gini studull gistinatta utlendinga a 6llum gistist6dum 1998-2013
Hofudborgarsvaedi Sudurnes Vesturland Vestfirdir Nordurland vestra  Nordurland eystra  Austurland Sudurland
1998 0,32 0,44 0,66 0,75 0,78 0,75 0,77 0,72
1999 0,29 0,49 0,7 0,74 0,77 0,74 0,76 0,73
2000 0,28 0,46 0,71 0,75 0,77 0,73 0,76 0,72
2001 0,25 0,36 0,68 0,74 0,76 0,71 0,75 0,72
2002 0,27 0,44 0,7 0,73 0,76 0,73 0,73 0,71
2003 0,27 0,42 0,7 0,74 0,74 0,73 0,73 0,68
2004 0,28 0,41 0,69 0,75 0,75 0,73 0,72 0,68
2005 0,29 0,44 0,65 0,74 0,74 0,72 0,73 0,66
2006 0,27 0,43 0,65 0,71 0,73 0,7 0,69 0,67
2007 0,26 0,42 0,66 0,69 0,75 0,7 0,68 0,66
2008 0,24 0,44 0,65 0,7 0,74 0,71 0,7 0,65
2009 0,27 0,43 0,68 0,7 0,71 0,72 0,71 0,65
2010 0,26 0,43 0,69 0,71 0,71 0,7 0,71 0,62
2011 0,26 0,44 0,66 0,71 0,71 0,7 0,68 0,62
2012 0,2 0,39 0,64 0,66 0,71 0,64 0,67 0,59
2013 0,17 0,36 0,55 0,66 0,67 0,61 0,63 0,53

Medaltal 0,26 0,43 0,67 0,72 0,74 0,71 0,71 0,66
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Proun rekstrar Icelandair Group
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~— 2014 Seldar gistin.
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Audlindir ferdapjonustu . ®
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Tounst Attractions
and Activities

Accommodation

Natursl and_
Socioeconomic
Environmant

Other Tounis!
Facilities and
Samvices

QOther
Infrastruciure

Institutional
Elements

Inskeep, 1991: Tourism Planning: An integrated and sustainable development approach, bls. 39

Byggt a: Inskeep, 1988: Tourism Planning: an emerging specialisation Journal of the American Planning Association
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Hlidarreikningar Hagstofu Islands
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International
Tourism statistics in Recommendations on
Iceland Tourism Statistics
IRTS 2008

Tourism Satellite
Icelandic Tourism Account:
Satellite Account Recommended

Methodological

Framework 2008

Conformance is

achieved

Source: author
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Kjarninn hér heima -

Tafla 15. Neysla ferdamanna innanlands & markadsvirdi 2009
Table 15, Total internal tourism consumption at market prices 2009

Werdlag hvers drs, milljonir krona Newvsla Meysla Mevsla
Current prices, million I5K ferda- erendra  innlendra p.a.
manna ferda- ferda- e hid
alls manna manne p.a. fyrir-  opinbera
Toual Inbound  Domestic heimilin teki  af which
tourism tourism tourism  af which  ofwhick  general
CONSUMp-  CONSUME-  CORWmp- house-  corpora-  govern-
fion tipn tign holds tign ment
Heildarneysla i ferdapjinustu Tofal towrism consumption 183,670 71354 64434 4205 3716
Einkennandi ferdapjinustu atvinnugreinar
Towrism characteristic industries 12310 TRAO28 45.073 37376 4.108 3.590
1. Gistibjdnusta decommodation services 20,015 12405 7.610 5.999 1011 a0
1.1 Hatelgisting flosel services 10.550 B.755 1.795 556 778 461
1.2 (nnur gistibjonusta Other ascommodation services 9464 3.650 5814 5443 233 138
1. Veitingapjonusta Food and beverage serving services 16.394 6.907 9.487 7.238 1.412 837
3. Farpegaflutningar Passenger transport services T4.513 53354 21.159 17.982 1417 1.7a0
3.1 Farpegaflutninger d landi Land passenger rransport 6332 4478 1855 1.855 - -
3.2 Farhegaflutninger 4 sj6 (Jrean passenger ransport 1.591 L.031 560 360 - -
1.3 Farpegaflutningar med flugi Air passenger fransport 57.145 39.740 [7.404 14834 L.114 1.457
34 Lega flutningateskja, bilaleign og fleira
Transport equipment rental 9.445 B.105 1.340 733 303 303
4. Ferdaskrifstolur Travel agency services 12.180 5362 6.818 6.157 208 393
Ferdahpjonustutengdar atvinnugreinar
Tourism connected industries 60.569 33.288 17.281 17.058 97 126
5. Smisala bensins, vidgerdir og vidhald bifreida
Auromotive fuel retail and repairs 11.677 1.263 9.415 9415 - -
6. Onnur pjinusta tengd farpegaflutningum
Other suppertive transport activities 8758 6,454 1304 2.081 a7 126
7. Menningarstarfsemi Cultural services 3351 1.597 1.754 1.754 - -
8. Afpreying og tdmstundastarfsemi
Recreation and entertainment A411 4311 1100 L.100 - -
9. Ymis dnnur pjinusta vid feriumenn
Miscellanemus tourism services 1638 1018 1.620 1620 - -
10.Ymis verslun tengd ferdapjinustu
Miscellanerus tourism retail services 17.733 16.645 11.088 11.088 - -
Heilderneysla i hagkerfinu & markadsvindi
Total tourism consumprian at basic prices [161.403
Nevsla ferdapjonustu, % af heildarneyslu®
% of total consumption at market prices® 15.8 9.6 6.2 5.5 0.4 03

—

Hag'stofa slands, 2011: Ferdapjonustureikningar 2009-2011, bls. 23



Metin heildarutgjold

Medal-
tg jiil d
Arid 2009 34.624 kr
Aria 2010 29.103 kr
Ario 2011 31.252 kr
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Metin heil daratgjild
Nordurlandi | 4 Islandi

Medal dvalarlengd
i Nordurlandi | 4 Islandi
7.3 natur 9.2 natur
7.6 nagtur 9.1 naztur
7.45 naztur 9.25 natur

251370 kr. | 317156 kr.
221,370 kr. | 264.834 kr.
232,824 kr. | 289.076 kr.

Medaltal?

Tafla 2. Ferdaneysla erlendra ferdamanna, medalatgjold
Figure 2. Inbound tourism consumption/expenditure, average per tourist

Ferdaneysla

erlendra Kronur [SK

ferdamanna Medal- Medal- Medalatgjéld
innanlands, utgjéld utgjéld 4 gistingetur Medal-
FeréaneySIa erlendra ferdamanna millj. kréna  Medalitgjold 4 dag 4 dags- alls atgjold
. . . ¢ - Total inbound 4 ferdamenn Tourists ferdamenn’  Expenditure a gistinott
I n n an I an d S 2009 / G IStI n &tu r Utl e n d I n g a consumption,  Expenditure  expenditure  Expenditure by overnight  Expenditure
billion ISK by tourists by day by SDV stays by night

alls 2009

2008 93.780 186.813 28,434 10.488 482 7.348
2009 111316 225363 33.596 12.392 52.272 7.792
2010 116.940 236.557 2.36 12.410 34.923 7818

111.316.000.000 / 2.129.575 = 52.271 kr.

Hagstofa islands, 2011: Ferdapjonustureikningar 2009—

Hlutdeild flugsins: 39.740 / 111.316 = 36%

Neysla utan flugs: 0,64 x 52.271 = 33.610 kr.

2011, bis. 8
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Hver er gesturinn? -

Repeat
visitor
opportunities

Advertising

programs

Touchpoint
Wheel

Travel
agents

Destination
infrastructure

Travel
experience

Hotels &
accom-
modation
services

Shaw og Williams, 2009: Knowledge transfer and management in tourism organisations, bls. 327
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« Spurningakannanir medhondla samfelagio sem markad

« Skodanakannanir magnbinda allt er vardar samfélagio
0og skoda ekki eiginleika pess

« Svor vio konnunum hafa ekkert greinanlegt innihald

Erlendir ferdamenn 3 islandi Erlendir ferdamenn & Islandi

Erlendir ferdamenn 4 Islandi - . » _ sumarid 2010 .l.
briun d ferdavenjum og dhrif d samgingukerfi fra septemberz i tll' _agust e - m m r
Markas- og moiararnsoxnr

og samanburdur vié sumrin d undan

og samanburdur vid érid G undan

Kénnun medal erlendra fer8amanna
4 [slandi sumarid 2011
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Lifstilsgreining -

» Felagsleg stada
o Lifstill
* Personueinkenni




Persc’)nugeréir <
feroafolks sggesos

Cohen (1972) Plog (1977) Perreault, Dorden and Dorden (1979) Cohen (1979) Belgian survey (1986)
The organized mass tourist Psychocentric homebody Recreational tourist Traditionalists
The individual mass tourist ¢ vacationers Diversionary tourists Family - sun, sand sea lovers
The explorer budget travellers Experiential tourist Discoverers
The drifter Allocentric moderates Experimental tourist Nature viewers
adventurous Existential tourist Contact minded

Active sea lovers

Dalen (1989) Gallup and American Express (1989) Smith (1989) Wood and House (1991) Wickens (1994)
Traditional materialists Indulgers Charter Bad tourist Lord Byrons
Traditional idealists Worriers Mass ¢ Heliolatrus
Modern materialists Economizers Incipient Shirley Valentines
Modern idealists Dreamers Unusual Good tourist Ravers

Adventurers Off-beat Cultural heritage
Elite
Explorers

Byggt a: Swarbrooke og Horner 2007: Consumer Behaviour in Tourism, bls. 83-89



Personugerair peirra Py

sem Ie |ta a pO | ana 5
Vien. . [Kdtebom  Toewer  Tsnde | Towipes
Scientists Experts of science Scientrists |
Conquerors Expeditionists Conquerors Adventure tourism | Adventurous
Naturalists Wildernists Birdwatchers Ecotourism Naturalists
Traditionalists Naturalists
Contradictionists Cocooners Sightseeing (mass Leisure
tourism)
Pragmatists Lonely travellers
Romance seekers
History lovers Cultural and Culture
heritage
Photographers Documentary
Fishing and hunting | Game
Climate

Source: Based on Viken (1985), Kahenborn (1991, 1992, 1996), Grenier (2000), and Snyder {2007),

Ur: Gelter 2011: Polar Tourism a tool for regional development, bls. 236
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Stefna

(e. strategy)
Efniviour

(e. substance)
S B

L ]
Ramml IDENTITY, IMAGE AND REPUTATION

SIMON ANHOLT 3#5

(e. structure)

Anholt, 2010: Places, bls. 13, sa einnig Hjalager, 2011: The invention of a Danish well-being
tourism region: Strateqy, Substance, Structure and Symbolic Action.
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Hvar er kjarninn? -

Valtyr Sigurbjarnason og Elias Gislason, 2002: Audlindin island - ferdapjonustusveedi, forsida



